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Institute for Healthcare Advancement Honors

Excellence in Health Literacy Research, Innovation and Publishing

La Habra, Calif. – May 5, 2008 – The Institute for Healthcare Advancement (IHA) presented awards to three professionals for outstanding achievements in health literacy at its Seventh Annual Health Literacy Conference, held in Irvine, Calif.

The IHA, a non-profit health care organization and a  leader in health literacy with its educational conference and easy to read books, reviewed more than 80 submissions from some of the nation’s foremost health literacy authorities and researchers to select the winners in the categories of Research, Innovative Programs, and Published Materials.  The conference was attended by nearly 400 professionals working in healthcare or health literacy, health educators, and individuals with an interest in literacy as it relates to healthcare challenges.

The winners of the three 2008 IHA Health Literacy Awards were:

Research

Dexter Campinha-Bacote, M.D., Aetna

“Aetna Asthma Health Literacy”

The Asthma Health Literacy Study assessed the level of health literacy and asthma knowledge in members with persistent asthma and evaluated the effectiveness of asthma education program with low-literacy educational materials in improving asthma knowledge and health outcomes in this population.

(more)
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Innovative Program

CAREFIRST - BlueCross BlueShield

CareFirst BlueCross BlueShield

“Hair, Heart & Health”

CareFirst and University of Maryland School of Medicine launched an innovative cardiovascular health education and blood pressure outreach, awareness and screening program targeting African-Americans, a high risk population for heart disease, within their community using barbershops and hair salons as contact points. These traditional places for neighborhood interaction and socialization served as a perfect setting for reaching those who may not have regular contact with the healthcare system.

Published Materials

Medi-Cal Access Project, Health Research for Action

Health Research for Action, UC Berkeley School of Public Health 

“Medi-Cal Access Project”

The California Department of Health Care Services partnered with Health Research for Action (HRA) to create and pilot test an evidence-based consumer guidebook for seniors and people with disabilities who have Medi-Cal (Medicaid in California).  HRA worked with an advisory group and conducted formative research and usability testing to develop an easy-to-read guidebook with county-specific inserts in three languages. The result was a resource for individuals to make an informed decision when selecting the appropriate Medi-Cal product, without having to wade through jargon and unfamiliar terminology.

Health literacy is a crisis-level issue in America. More than 87 million Americans (36%, or more than 1 in 3) only have basic or below basic health literacy skills, which is defined as the ability to read, understand, and act on health information to make appropriate decisions. These decisions include understanding how to take your medicine, prepare for a medical test, or care for yourself or a loved one’s chronic illness, such as diabetes, asthma, arthritis, heart disease, high blood pressure, and cancer. 

IHA is a La Habra-based not-for-profit organization dedicated to empowering people to better health. It is nationally recognized for its efforts in health literacy and provides healthcare information through its various publishing efforts, the Internet, and its renowned local and national education programs.  For more information, please go to www.iha4health.org.
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