
Multimedia Resources to Engage Families in Healthy Active Living

Videos

These videos, each about 4 minutes in length, use a 
combination of instructional animated scenes and testimonials 
from parents to share strategies for building healthy habits in 
children’s first 2 years of life. They can be shown in settings 
from medical waiting rooms to WIC offices, and they’re also 
available on HealthyChildren.org.

Healthy Habits for You and Your Baby: Responsive 
Feeding — At the heart of responsive feeding is the basic 
concept, “You provide, your child decides.” This video teaches 
parents to recognize and respond appropriately to their baby’s 
hunger and fullness cues.

Healthy Habits for Your Baby: Introducing Solid Foods 
— This video encourages parents to convey warmth and 
patience when introducing new solid foods. Along with 
teaching the signs that a baby is developmentally ready for 
solids, it gives tips for offering a variety of flavors, colors, 
textures, and temperatures. 

For more information, visit https://ihcw.aap.org/Pages/EFHALF.aspx

Infographics

The infographics use a colorful, illustrated visual style that 
focus group participants said was engaging and attention-
grabbing. They offer myth-busting facts and actionable tips  
on the topics of responsive feeding, sticking with breastfeeding, 
starting solid foods, and the importance of the first 2 years of 
life for healthy growth and development.

• Focus group participants said they liked the format of the 
infographics. They could imagine scrolling through them  
on their phones and actively reading the bulleted lists.

• The infographics are available in multiple formats for 
printing or displaying online. To make the messages  
easier to share across a variety of platforms, we also 
created social media images with individual sections  
of the infographics.

Social Media

To support the dissemination of AAP resources and 
messages, we created 10 shareable graphics and a tweet 
bank with 30 posts that clinicians or organizations can use on 
their own social media channels.

• The graphics communicate additional messages around 
early feeding for healthy growth and development, 
including healthy snack and beverage options.

• The content in the tweet bank communicates key early 
feeding messages in a friendly way while linking readers 
to AAP resources where they can learn more. 
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Babies make funny faces while they eat!

Don’t let these faces fool you into 
thinking they don’t like it — 
keep o�ering those healthy foods.

www.healthychildren.org/growinghealthy

Did you know? Fruits and veggies 
make great snacks!

When babies start eating finger foods 
(around 9 months), their diet changes 
from eating many fruits and veggies to 
mostly salty and sweet snacks.

www.healthychildren.org/growinghealthy

True or false? Healthy eating begins once 
the baby has started solid foods.

False! Believe it or not, mom’s prenatal diet 
can influence a baby’s taste preferences.

I like that it gives the message,  
don’t force-feed your kid. It’s 
important because my mom  
said you have to put cereal  
in the boy’s milk.”

— Focus group participant

Background
The first 2 years of life are critically important in setting the stage for 
healthy growth and development. New parents need simple and timely 
information with clear action steps to help them build skills around 
feeding their babies and toddlers to encourage lifelong healthy habits 
and help prevent obesity. 

To meet this need, we developed, tested, and refined a suite of 
multimedia educational resources for health care providers and 
public health professionals to share with parents and families. These 
resources cover topics such as responsive feeding, starting solid foods, 
and overcoming challenges to breastfeeding.

Audiences
Primary:

• Parents of children 2 years and younger

• Expecting parents 

Secondary: 

• Health care providers

• National organizations

• Other stakeholders

Methods
We took a user-centered design (UCD) approach and solicited 
feedback from parents of young children while implementing health 
communication best practices that empower individuals to take action.

1.  Formative research: Environmental scan of existing multimedia 
assets and interactive content about feeding young children 

2.  Plain language content development: Summary of key 
recommendations using action-oriented language, positive 
framing, and familiar vocabulary

3.  Material testing: 3 in-person, 90-minute focus groups (n=24) with 
parents to get their feedback on draft materials and messages 

4.  Design for health literacy: Clear, colorful, engaging designs 
help parents feel that the key messages are easy to understand, 
trustworthy, and achievable 

Lessons Learned
Parents who participated in our focus groups agreed that describing 
responsive feeding as, “You provide, your child decides” is catchy and 
memorable. They also appreciated that the materials recognize every 
child is different and parents know their children’s cues best.

Next Steps
In September 2017, AAP made these resources available via their 
Institute for Healthy Childhood Weight website: 2 videos, 4 infographics, 
10 social media images, and 30 sample tweets. Another video and 
infographic (about strategies for picky eaters) are planned for 2018 — 
and we are translating all 5 infographics and 3 videos into Spanish.


